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WHO ARE WE?

GET THE POINT?
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SO WHAT

 



CAMPAIGN SCOPE



SITUATION ANALYSIS

http://academic.mintel.com.ezproxy.lib.utexas.edu/display/860513/
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GEOGRAPHIC PROFILE
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COMPETITIVE PROFILE



MEDIA MENU
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EXECUTIVE SUMMARY 

FLIGHTSCOMMS PLATFORM

MEDIA STRATEGY SO WHAT? 

BACKGROUND



COMMS
PLATFORM



MEDIA OBJECTIVES 

FETCH

CATCH

RETRIEVE



CONTINUOUS

FACEBOOK

INSTAGRAM

SEM

BUS TAIL ADS
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BALLARD FARMER'S MARKET



OBJECTIVES

DIGITAL POSTER

GRAND OPENING

NEWSPAPER

FLIGHT ONE:
FETCH

DIRECT MAIL
FACEBOOK: HEAVY-UP

CAT CAFE COLLAB



OBJECTIVES

FLOOR GRAPHIC AD

PRINT: NEWSPAPER
PANDORA 

FLIGHT TWO:
CATCH



FLIGHT TWO: 
CATCH CONT.
EVENT: BARK IN THE PARK 

FACEBOOK: PROMOTIONAL 



FLIGHT THREE:
RETRIEVE

OBJECTIVES

OOH

GOOGLE DISPLAY ADS

BI-WEEKLY 
NEWSLETTER
 



MEDIA MENU ADDITIONS



BUDGET



BUDGET BREAKDOWN

FLIGHT ONE FLIGHT TWO FLIGHT THREE

FLIGHT
MIX

CONTINUOUS

TOTAL
BREAKDOWN



FLOWCHART



STRATEGY & RATIONALE

CALL TO ACTION


